
                                                                                

 
 

 

BRIDGE COURSES DESCRIPTION – 2020  - FRANCE  

Advanced Conflict Management 4 ECTS 20h Karen Witzleben 
 

- Definition, mechanism, sequence of a conflict  

- Recognize conflicts and decide how and when to intervene  

- Manage difficult personalities  

- Negative feedback  

- Manage a conflictual interview  

- The manager as mediator 

 

 

Change Management 4 ECTS 20h Paul Devos 
 

The process of managing organizational change is far from a straightforward 
endeavor. The most carefully developed plans for change can and, often do, 
disintegrate during implementation, disrupting not only production or service 
delivery, but also the lives of people who work in organizations. This course focuses   

on the process of implementing change as the key facet and fundamental 
challenge in managing organizational change. Its purpose is twofold:   

• To gain an understanding of how organizational change is achieved   

• To enhance personal capabilities and abilities to navigate change in our lives   

 
 

 

 

 



                                                                                

 
 

Business Ethics 4 ECTS 20h Paul Devos 
 

Introduce students to different ethical concepts. Through discussions of business 
cases, empower them with the skills needed to identify moral issues in business 
and to apply relevant concepts to business decisions. 

 

 

  

French Language and Culture 4 ECTS 50h Laetitia Scamps 
 

Non-French Students only 

• Be able to spell, count, say the time   

• Be able to have a simple conversation using the present tense   

• Be able to ask and answer simple questions   

• Be able to describe somebody   

• Be able to talk about a typical day and describe one’s schedule   

• Be able to understand and give simple directions   

 

 

  

Digital Marketing Strategy 3 ECTS 20h Hélène Clary 
 

Digital marketing includes the discovery of the key marketing strategies to 
promote a product or a service online. We will examine best practices and failures 
so that by the end of the course, students are be able to propose relevant digital 
strategies and corresponding action plans given an objective, their main audience 
and allocated budget. 

 

 

 



                                                                                

 
 

 

Final company creation project 3 ECTS 20h Hélène Clary  
Carl Pitchford  

 

This is the final step of your project creation course. After coming up with an 
innovative business idea and developing a business plan, you will get to work in 
teams on pitching your project to potential investors. 

We will provide some intensive coaching to help you assess the quality of your 
project, finalize your future strategies and shape your presentations in the most 
convincing format. 

4h coaching + 16h personal work - Personal coaching is available upon request  

 

 


